TO:
XXXXXXX

BCC: 
List of recruiters

From:  Dan C Smich

Subject: Staying in touch: Dan Smich – International Marketing Exec in Boston
As we wrap-up the holiday season, I hope you have had a wonderful holiday break.  Several recruiters have told me that they are seeing an increase in assignments.  I'm very actively networking, so if you have any senior-level assignments on which you'd like some help, please feel free to contact me. 

And if you are working on any senior level marketing assignments in Massachusetts or New Hampshire, I'd be delighted to discuss them. My specifics are listed below. Thanks for your time and happy holidays!

Name:                         Dan C. Smich

Contact:                      100 Smill Rd, Town MA -Zip- (978) 000-0000 

Latest compensation: $XXk total 

Relocation:                 Yes

Expertise: 

- B2B marketing strategy & execution

- International management

- Brand building and corporate identity

- Managed $30M budget, 50 person international staff

- Product marketing & product management 

- Passionate leader & visionary

Experience Synopsis:

MY OWN COMPANY 2001 to Present

President & Founder

Consulting firm focused on strategic branding and corporate identity work

TELECOMM CORPORATION 2000 to 2001

Senior Vice President, Global Marketing Services

- Drove consistent strategy, messages and image through collateral, trade shows, events, advertising and sponsorships

- Led highly effective, distributed organization: CMO and 50% of staff in UK, 50% of staff in PA

- Streamlined marketing services and reduced headcount by 30% ($1.5M annual savings) 

ABLE NETWORKS CORPORATION 1997 to 2000

Vice President, Global Brand Management (1998-2000)

- Led international teams to increase unaided brand awareness 7-fold (5%-35%) in 

target market in 18-months

- Implemented brand identity program to transform century-old Old Telecom into 

Able Networks 

Director, Brand Programs (at formerly Can Networks) (1997-1998)

- Launched break-through corporate brand identity program in half the time of the 

industry benchmark, Lucent Technologies

- Increased brand awareness of Can Networks 50% over 12-months prior to acquisition 

ANALOG EQUIPMENT CORPORATION 1980 to 1997

Brand Strategy Manager (1994-1997)

- Defined and implemented product branding architecture and naming process thereby 

increasing ROI of product marketing 15% and decreasing trademark expense by 50%

Strategic Marketing Manager Computer Aided Software Engineering (1992-1994)

- Led development of vision, strategy, and marketing messages for CASE products

Education

Master Of Business Administration, Babson College, Wellesley, MA

Bachelor Of Arts, Johns Hopkins University, Baltimore, MD
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